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Introduction

Lobbying is popularly understood as the activity of trying to persuade

or pressure a public authority to support laws or rules that favour an

organisation, a group or an individual.

Lobbying has an important function in our democracies, despite its bad press.

Citizens, individually or through interest groups, have the democratic right to

interact with authorities to present their views on public decisions. Lobbying

can inform public decision-makers with valuable insights and data while it

tries to exert influence on policy-making at all levels.

Photo of the banner RESIST on a crane behind the White House, put up by Greenpeace shortly after the election of Donald
Trump as president of the United States in November 2016.

Success at lobbying depends in good measure on the ability to communicate

persuasively and convincingly to the relevant decision-makers at the adequate

time and with the right allies.

This course intends to provide students with the working knowledge and tools

to learn how to lobby ethically and effectively.

The course’s material is divided into three modules, each covering

fundamental aspects of the practice of lobbying:

• Module 1 introduces the subject. It deals with basic definitions and

concepts, providing a brief history and putting lobbying and public affairs

in their context.
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• Module 2 is the most practical, covering each element of the famous 4-

step process in public relations, of which lobbying is a branch: Research,

Planning, Implementation and Evaluation.

• Module 3 offers a comparative study of lobbying practices and regulations

across countries and political systems, covering Spain, the European

Union and the United States. It concludes with a section on how different

campaign finance and fundraising regimes affect lobbying.

Each module consists of theoretical and practical information delivered in

written, graphic and audiovisual form. It includes examples and various case

studies with direct experiences from active practitioners. The case studies will

lay out successes and failures and lessons learned. At the end of each module

there is simulation or a little exercise for students to apply what has been

covered. For instance, students can be asked to analyse a real life case, create

lobbying deliverables for a consultancy or develop a sales pitch for a target

client.

This course has a mandatory bibliography of five books or articles, and a list

of recommended bibliographies and references for each module.

Course evaluation may take two forms: Continuous Evaluation (CE) and/or

Final Exam. Students who choose CE shall complete 3 practical exercises, one

for each module, and deliver them in due time. Knowledge of the material is

assumed to be cumulative, which means that each practical exercise assumes

that material from previous modules is known and applied.

Students who have not completed all 3 exercises or failed them need to take

a final exam to pass the course. The final exam is also open to students who

passed CE, but would like to improve their grade. However, they should be

aware that a final exam will be the only criterion for evaluation, regardless of

the grade they obtained in CE.
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Objectives

This course aims to provide students with an understanding of the

fundamentals of lobbying while learning first-hand about national and

international lobbying case studies from different sectors: corporate,

nonprofit and public.

After successful completion of this course, students should:

1. have learned the basics of the history and main concepts of lobbying and

public affairs.

2. have become familiar with lobbying practices, deontology and regulations

in Spain, the European Union and the United States.

3. have acquired professional skills to critically understand how political

structures operate, and how they can be influenced.

4. appreciate the strategic importance of public affairs in the political,

business and governmental worlds.

5. have a practical understanding of how established techniques of research

are applied in the field of lobbying in an ethical manner.
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