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INITIATIVE 
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Introduction 

Globalization has undoubtedly caused diverse challenges. It has entailed rapid 
and complex environmental stewardship and raised questions about social 
inequality, progress, and inclusion, as well as economic and demographic 
changes (Pattberg 2007, 1–2). Consequently, to manage these consequences and 
efects, institutions, businesses, and administrations worldwide are encouraging 
actions and discourses that align with a commitment to sustainable develop-
ment. In fact, the European Union and the United Nations are partnering in 
eforts to achieve, within the implementation of the 2030 Agenda framework, 
a practical, multilateral approach and a rules-based international order in which 
Sustainable Development Goals (SDGs) act as a valuable vehicle for projecting 
the EU’s values and objectives on a global scale, as well as facilitating a shared 
framework for forging international partnerships (United Nations 2015). These 
actions have implications for global political stability in their efort to meet the 
diverse socioeconomic and environmental needs of diferent communities. 

Unquestionably, mass media echoes this sustainability phenomenon, plac-
ing discourses within sustainability’s three major components – economic, 
social, and environmental – on the public agenda and in audiences’ social 
imaginary (Berglez 2008). Hence, mass media’s agenda-setting (Berglez and 
Olausson 2014, 54) presents a public discourse cross-media on the subject 
of sustainable development. For scholars, “there has never been a greater 
need for analyzing and understanding the roles of media and communica-
tion in the politics of the environment” (Hansen 2019, 1), which they attend 
to along with attention to media’s societal and economic interrelationships 
(Hansen 2019; Hickel 2020; Hornsey et al. 2016; Starosielski 2016). In this 
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junction between societal action, economic context, and mass media impact, 
a great deal of communication research focuses on how the media covers 
and reports socioeconomic and environmental issues (Hansen 2019, 106). 
Nevertheless, less attention has focused on how the UN “pillars and SDGs 
seem to have forgotten one main goal: culture and its industry” (Lopera-
Mármol and Jiménez-Morales 2021, 1). Media culture not only allows us to cre-
ate environmental imagery but also a social agenda that could lead to changes 
in other SDGs. The media industry needs to scan and rethink its raison d’être, its 
practices, the institutions that fnance its products publicly, and whether they 
are local, national, European, or global. 

Current data about the lack of sustainability measures throughout all sectors 
is worrying, and media culture is not isolated from that reality. Research has 
shown that, unfortunately, media industries, particularly flm and television, 
have many negative impacts on sustainability. In this setting, the European 
Union launched a proposal in 2017 titled “Green Screen,” with a fve-year 
development plan and a budget of 2.2 million euros, which attempted to apply, 
at the regional level, environmental European policies to reduce the carbon 
footprint and enhance the best practices of the audiovisual industry (Sáez 
2019). In addition, the Technology and Innovation department of the Euro-
pean Broadcasting Union (EBU-Tech) has launched a section dedicated to sus-
tainable media workshops, reports, news, events, and publications (European 
Broadcasting Union 2022). 

In this context, the concept of Green Shooting is conceived to describe “a 
countercultural concept linked to the fnancial, health, social, professional and 
educational concerns of the audiovisual feld and its sustainable well-being” 
(Lopera-Mármol and Jiménez-Morales 2021, 4). Green Shooting attempts to 
defne and disseminate collective sustainable practices from the preproduction 
to consumption phases of the audiovisual feld and aims to foster sustainable 
awareness among newer generations of professionals and scholars. Green Shoot-
ing was chosen as it evokes the idea of “green” as a synonym for “sustainable,” 
“ecological,” “equitable” and “social,” among others – and also appeals to and 
aligns with the European Union’s Green Deal, “an ambitious package of mea-
sures ranging from ambitiously cutting greenhouse gas emissions, to invest-
ing in cutting-edge research and innovation, to preserving Europe’s natural 
environment” (European Commission 2020). Thus, the concept takes on sus-
tainable practices beyond an ecological imaginary. Green Shooting also deals 
with “social sustainability” and “brings us to the real heart of a post-capitalist 
economy ending planned obsolescence, capping resource issues, shortening the 
working week, reducing inequality, and expanding public goods. These are all 
essential steps to reducing energy demand,” as Hickel has pointed out (2020, 
232). In other words, Green Shooting is framed on the premise that to achieve 
degrowth and environmental balance, social and economic players need to be 
accounted for. There is a need for highly specialized, integrated bottom-up 
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approaches and associated experts to achieve transformative results. Nonethe-
less, due to the audiovisual industry’s heterogeneous nature, there is no one-
size-fts-all solution when it comes to addressing its impact. The audiovisual 
sector is a multifaceted arena in which many profles and several production 
practices hamper the creation of clear policies on Green Shooting. 

Unsurprisingly, policies and practices of Green Shooting have been 
approached diferently depending on the EU country where these audiovi-
sual productions have been produced. Sustainable measures are timidly but 
nonetheless rapidly reaching Hollywood and European screen culture. Many 
countries have already implemented and systematized these practices, such as 
Belgium with entities including the Flanders Audiovisual Fund (VAF) and 
CineEuro; the United Kingdom, with the industry-wide BAFTA Albert Con-
sortium that includes the British Broadcasting Corporation (BBC), the non-
proft group Julie’s Bicycle, and others; and the Nordic countries with such 
initiatives as the Nordic Eco Media Alliance (NEMA) (Kääpä 2018). Norway 
has the Northern Norway Film Commission and Sweden has a collaboration 
between Film I Väst, Filmpool Nord, and the Öresund Film Commission that 
launched, thanks to regional funds, a sustainable digital tool titled Hållbar Film 
that tries to improve the working conditions for the production companies 
while at the same time tracking and documenting the industry’s impact. In 
Denmark, Sustainable Film and TV Production is an alliance that strikes for 
media sustainability initiated by Vision Denmark. 

These sustainability practices across Europe are mainly enacted by a con-
scious and involved niche of individual professionals, and rarely through insti-
tutional policies. Unfortunately, this situation shows that the environmental 
sustainability movement is still a subculture within the entertainment industry, 
challenging the implementation of Green Shooting efectively. First, public 
detachment and cognitive dissonance tend to push threats such as socioeco-
nomic inequality and climate change into the background. Climate researchers 
are “urging us to wake up and act right now, but at the same time, they imply 
that the trauma is not yet fully here, that there is still time to avert a disas-
ter” (Hickel 2020, 17). These threats, more often than not, seem to be distant 
or not linked to people’s everyday personal worries, or to an understanding 
of how their own actions, including those of media production and con-
sumption impact the environment (Hornsey et al. 2016). Second, despite the 
EU’s Green Screen funding, there is a general lack of academic studies, specifc 
policies, institutional aid, and funds devoted to promoting sustainable media 
practices. This provokes a paucity of incitements to improve practices. Sustain-
ability should be regarded as a non-negotiable axis, and not as a complementary 
or added value as it has been so far. 

Furthermore, there is an avoidable yet prevalent confusion about the con-
cept of sustainability, which is often understood as solely focused on the envi-
ronment, but in fact, merges within cultural and socioeconomic discourses and 
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considers policies oriented to values like equity, social democracy, and prosper-
ity, as theories like the Triple Bottom Line (TBL) propose. 

Despite these challenges, as mentioned, the sector is changing its roots and 
philosophy. This chapter attempts to provide a diagnosis of the current situa-
tion of the Catalan cinematographic sector, identify the centers of action, and 
detect some individual phenomena that have recently emerged in the industry 
of this Spanish region. By attending to Catalan cinema as ecocinema, this chap-
ter contributes to research on the current state of this national industry while 
underlining some necessary practices and aiming to inspire new policies. 

The Current Status of Catalan Cinema 

“Catalan cinema,” although difcult to defne accurately, typically relates to 
productions produced and/or acted by Catalonians or dealing with Catalan 
issues. In the 1990s, certain individual flms or flmmakers became known and 
led to what we know today as Catalan cinema (Allum 2016). In the 2000s, Cat-
alan cinema began to be framed internationally as a particular industry due to 
the rise of co-productions, which boosted its presence beyond Spain’s borders. 
The foundation of the Acadèmia del Cinema Català1 (ACC) in 2008, a non-proft 
cinematography association created to bring together the entire Catalan flm 
sector within a solvent and prestigious entity, was another step in the consoli-
dation of the Catalan cultural and creative industry. Also, the Catalan language 
plays an important role ( Jiménez-Morales and Balló 2020), despite the fact 
that Catalan flm doesn’t have the requirement that it should be spoken in the 
Catalan language. Catalan cinema “cuts across regional, national and inter-
national borders” (Allum 2016); it can also refer to multilingual productions, 
as with flms such as La vida secreta de las palabras (Isabel Coixet 2005), El cant 
dels ocells (Albert Serra 2008), Pa negre (Agustí Villaronga 2010) Les amigues de 
l’Àgata (Laia Alabart, Alba Cros, Laura Rius and Marta Verheyen 2015) and 
Júlia ist (Elena Martín 2017). 

Catalonia cinema is currently one of Spain’s two most dynamic audiovi-
sual industries (alongside Madrid) and has become highly competitive in 
Europe. However, the main challenge Catalan cinema now faces is the lack 
of investment, as Judith Colell, president of the ACC, explained in a recent 
interview with Crónica Global (Colás 2022). This lack of investment leaves 
Green Shooting policies on the back burner. In fact, it was not until 2017 that 
the Institut Català de les Empreses Culturals2 (ICEC) began to show inter-
est in sustainable practices. From 2019, it began to consider ecology or the 
environment (though leaving aside economic and social axes of sustainability) 
as an evaluation criterion for the purpose of subsidies, but not as a require-
ment. The Catalan cinema and cultural industry often present the confusion 
over sustainability as solely an ecological issue, as CreArsa (a consultant com-
pany specialized in Audiovisual Social Responsibility) points out, Catalan 
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cinema features many policies and lists of good practices, although scarce com-
pared with other countries, provided by institutions or businesses, and mainly 
focused on environmental aspects. Moreover, they mistakenly use some of the 
tools and resources to present their social responsibility as a marketing value 
when other countries are already one step ahead. For instance, there seems to 
be competition over which carbon footprint calculator needs to be used, since 
some businesses require payment to use them, an issue the United Kingdom, 
for example, has already addressed (Calawerts 2022). 

Cultural industries in Catalonia present a lack of specifc policies, aid, and 
knowledge about sustainability for both audiences and practitioners. In fact, the 
Consell Nacional de la Cultura i de les Arts3 (CoNCA), which acts as an adviser 
to the Catalan Government on cultural policies, recognizes that the cultural, 
media, artistic, and cultural community in Catalonia has room for improve-
ment and that it requires procedures to better embody a sustainable transition 
and to promote mechanisms, models and tools to meet current sustainable chal-
lenges (CoNCA 2020). Green Shooting is a niche market, primarily because 
while sustainable media measures are well-received, the misconception still 
exists that applying them makes productions more expensive (Lopera-Mármol 
and Jiménez-Morales 2021). A small number of businesses and particular pro-
duction companies have started work on Green Shooting policies and applied 
them to their audiovisual products. For example, Jurassic World: Fallen King-
dom (2018), can be considered an example of sustainable flming (Calawerts 
2022) within the Spanish flm industry if we take into account the nationality 
of the flm’s director (Antonio Bayona), coproducer (Belén Atienza), and sev-
eral crew members (including cinematographer Óscar Faura and editor Bernat 
Vilaplana), although it is generally considered a Hollywood production. 

To improve the present situation, there is a need for institutions to sup-
port Green Shooting policies to promote greater cooperation at the national 
and international levels, rather than opting for internal competition. In this 
context, European projects such as the above-mentioned Agenda 2030 play a 
considerable role. Moreover, it is fundamental that, both at an enterprise and 
an institutional level, the industry should consider cultural and social rights 
that protect gender, diversity, and minorities in the sustainability framework 
(in other words, create regulations that beneft people both in and outside the 
audiovisual industry) because the cultural and creative sector has the capacity 
and, up to a certain point, the responsibility to help citizens understand the 
challenges facing humanity (CoNCA 2020). 

The focus of this chapter is the cinema industry, but other current Catalan 
proposals exist in other sectors that link sustainability to other creative and cul-
tural industries. Many exciting ideas are being advanced by publishers, video 
gamers, and in the scenic arts and at festivals, among others. For example, 
Pol·len Editions promotes the concept of eco-publishing, the management of 
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environmentally sound publications, which consists of an analysis of the book’s 
life cycle, its ecological backpack space, eco-designs, and monthly activities 
that revolve around issues of contemporary thought. La Central del Circ – 
which ofers a creative space for experimentation, research, and creation among 
professionals in the feld of the live performing arts – holds days for refection 
featuring workshops and joint laboratories to help many companies improve 
their contribution to environmental responsibility. Centris, a promoter of 
music festivals, attempts to convey values that will be useful throughout life, 
such as recycling. Finally, Herobeat Studios, through its game Endling, presents 
an eco-aware adventure narrative. 

Green Shooting: Steps toward a Sustainable Catalan  
Film Industry 

The current artistic paradigm of sustainability, although far from being an 
example to follow, does welcome change because artistic procedures and cre-
ativity can be the key to innovation. In these areas, Catalan universities and 
other higher education institutions are starting to lead some of the research on 
media sustainability regionally, through attention to the work that research-
ers such as Seán Cubitt, Toby Miller, Anders Hansen, Stephen Rust, Nicole 
Starosielski, and Janet Walker, to name just a few, have been working on for 
15 or 20 years. Catalonia’s universities can promote collaborations and build 
on prior works by devoting more resources to education on environmental and 
sustainable materials and procedures, investing in research in all the various 
felds and sectors that play a role in the cinema industry, and promoting the 
development of sustainable technologies that meet the sector’s needs and sanc-
tion poor practices. To do this, Universities such as Pompeu Fabra (UPF) and 
the University of Barcelona (UB) are applying certain results of this research to 
particular subjects in their curricula, with the awareness that they are training 
the future professionals of the industry. 

Specifcally, from 2020 to the present, an educational initiative titled “Green 
Shooting: Sustainable Culture,” from which the concept previously mentioned 
was conceived, has been promoted by UPF under the “Planetary Wellbeing” 
framework. The latter term corresponds to an institutional proposal to ensure 
that sustainability is applied to all disciplines across the university. The ini-
tiative considers the established idea of planetary health, as proposed by the 
Rockefeller-Lancet initiative. Thus, the extension was deliberate since it corre-
sponds to an amalgamation of more concepts aligned with the three pillars of 
sustainability and the 17 SDG. Hence, “Planetary Wellbeing” is a normative 
concept; it sets a regulative ideal for all of humanity and the planet. “Securing 
the complete wellbeing of every living being is unattainable but is a guiding aspi-
ration” (Antó et al. 2021, 5). The aim of this institutional proposal, which was 
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clearly inspired by international initiatives committed to a sustainable culture 
in economic, social, and environmental terms, is envisaged as “an overarching 
concept, providing institutional impetus and top-down support for an inte-
grated understanding of the unprecedented challenges that our planet faces 
concerning the Anthropocene and the climate crisis” (Antó et al. 2021, 9). As 
this initiative shows, while a great deal of international research has been done, 
sustainability is still a niche of academics and policymakers, which is worrying 
since information and communications technologies (ICTs) and their develop-
ments and impacts are increasingly palpable. There is still a lack of mandatory 
implementation by the Spanish Ministry of Education to establish a long-term 
strategy in the public media sector. 

It is also important to note that flmmaking practices, typically those of 
regional cinemas and specifc genres like documentaries, due to their already 
small scale and low budget, already adopt measures that are somewhat sus-
tainable. For instance, documentaries, often tend to consider how to tackle 
socioeconomic and environmental issues or themes in their ideation. However, 
although they tend to fall under a de-growth model necessary for cinema as a 
global industry, they still need measures and guidelines to better inform and 
help them adopt more sustainable flmmaking practices. The Green Shooting 
project enabled us to analyze the current status of the audiovisual industry in 
Catalonia and the steps the industry should take to move toward a sustainable 
future, which we outline below. 

Incentives to Promote Green Shooting, such as Funds or Valuable 
Recognition for the Productions That Apply to Funds 

As we have seen, there is a need for clear regulations that genuinely inform 
the current situation and the actual measures of action that can be taken. In 
addition, an incentive or public aid plan could be developed to encourage 
sustainability in all the cultural industries in the Catalonia region (CoNCA 
2020). Although understandings exist of the diferent framings and cultural 
packages as to how to tackle these issues, they do not solve the root problem. 
Unfortunately, instead of pushing forward socioeconomic and environmental 
change, many enterprises and public/private organizations are mistakenly fall-
ing for the well-known phenomena of greenwashing, purplewashing, redwash-
ing, etc. Behind these terms lurk extremely complex issues that require a great 
deal of engagement – scientifc, philosophical, ethical, moral, and economic. 
In the case of the flm industry, many studios fall for the fallacy that they 
are being sustainable by switching their scripts from paper to digital, hiring 
women in managerial roles, opting for a fexitarian diet, etc. However, the 
truth is that a transparent investigation needs to be carried out to confrm 
whether such changes are making an impact, real or not, at a structural and 
systematic level. 
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Promotion and Dissemination of the Notion of Green Shooting 

In the Catalan flm industry, there is still a long way to go in terms of political 
leadership, budgets, and strategy for investment in sustainability that would 
signifcantly impact the feld, despite the eforts that have been devoted to 
this goal. Hopefully, practitioners who attended the workshops will continue 
to create networks by sharing experiences, knowledge, and tools to encour-
age others to join them in the challenge to build a sustainable cinema, as in 
the cases of Fresco Films, Promálaga, PAC, CFFF, etc. However, this training, 
advice, and assistance should be ofered and provided by the funding institu-
tions of Catalan cinema, which are primarily public. 

Visibilization of Green Shooting Practices 

Audiences draw most of their knowledge on scientifc and sustainable issues 
from mediated communication, and consequently, this acts as a primary source 
of information (Hansen 2019, xviii). Hence, portrayals of media sustainability 
on- and of-screen signifcantly infuence policy discourse at the national and 
international levels (Anderson 2011). The infuence of artists and the com-
munity must play a key role in fostering a change of mindset. In this context, 
celebrities play a signifcant part, particularly actors/actresses, athletes, infuenc-
ers, musicians, and artists. In recent decades, they have become claim-makers 
and advocates for sustainable issues and discourses ranging from the #MeToo 
Movement to the climate change debate. In fact, in the last ten years, “special 
attention is paid to the celebrifcation of climate change as research indicates that 
it is of growing signifcance and constitutes a newly-emerging area of academic 
interest” (Boykof and Goodman 2009). Celebrity possesses a certain cultural 
power and acts at a symbolic level. Celebrities can provide a human-interest 
angle to themes that would otherwise be perceived as remote from audiences’ 
everyday lives. Consequently, stars can ofer greater visibility, grab the atten-
tion of the public, and reach out to people thanks to their high-profle status 
and persuasive power. By doing so, they can shine a light on specifc sustain-
ability issues for the purpose of agenda-setting and help to shape public opin-
ion. However, celebrities can function as a double-edged sword. On the one 
hand, they can act as a valuable means for sustainable groups – both at a state 
or NGO level – to mobilize and promote a particular discourse in the public 
arena. On the other hand, as Weiskel argues, “celebrity politics is a deception 
that distracts people from dealing with fundamental issues concerning democ-
racy and social change” (2005, 397). Hence, their involvement in sustainable 
politics can be perceived as either a democratization process or a distraction. 
Consequently, while NGOs can beneft from a celebrity spokesperson, due to 
their excellent public relations function, the message they are providing and 
its legitimacy may eventually be questioned. Even so, the audiovisual industry 
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should commit to fostering a content that is sustainable, restorative, inclusive, 
equitable, intersectional, and circular. Many authors and creators maintain that 
“the forces of supply and demand should be freed from interventions by regu-
lation authorities”’ (Hornsey et al. 2016, 2). 

In the case of Catalan cinema, there is a lack of celebrifcation, though female 
directors have been taking a bigger role in the last 20 years, thereby allowing a 
diferent kind of sensitivity and gaze to emerge, but still far from the promotion 
and dissemination of other Green Shooting policies that go beyond intersec-
tional gender initiatives. The fact that the Catalan star system clearly intersects 
with the Spanish one makes it difcult to see if the celebrifcation strategies 
target specifcally Catalan audiences or a broader spectrum. At the same time, 
the Catalan industry is well-known for the greater multimedia activity of its 
artists, and their media impact chiefy depends on the impact of the production 
they are working for, not on their own charisma. 

Guidelines for Applying Green Shooting 

Catalan cinematographic and media institutions need to draw up a catalog of 
comprehensive measures related to sustainable production with which actors in 
the sector must comply to access the corresponding grants. Current guidelines 
launched by diferent enterprises and businesses already exist, but they are sim-
plifed and outdated in comparison to the measures that other countries have 
already devised and applied such as The Green Production Guide. There are two 
main shortcomings in this regard: frst, sustainable measures need to be applied 
from the very start, and that includes the creative, storytelling, and narrative 
processes. Second, the absence of the fgure of eco-consultant/eco-assistant/ 
eco-supervisor. 

The inclusion of these measures as a requirement to obtain specifc, com-
petitive funds from public institutions to develop audiovisual productions can 
make a diference from the point of view of promoting the Green Shooting 
culture. At this moment, the ICEC is in charge of the regional aid for the Cata-
lan audiovisual projects. Among the requirements for any production applying 
for an ICEC-funded grant, there are no explicit allusions to anything related 
to sustainable production, probably because the attribution of these funds is 
mainly content-driven and because Green Shooting policies are still a pending 
issue. The progressive inclusion of certain requirements for promoting socially 
and environmentally responsible productions can help to foster a more efective 
public policy. 

Institutionalization of the Figure of the Eco-Consultant 

An eco-consultant, also known as eco-assistant is a representative or go-to per-
son responsible for the sustainability of flm production. They educate and assist 
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production staf and employees on everything from pre-production conceptu-
alization to on-set practicalities, as well as contributing to the fnal strategy of 
distributing and exhibiting the flm according to the principles of sustainability. 
They can act on their own or, if the production is big enough, the eco-consultant 
can have an eco-supervisor/eco-manager responsible for monitoring and 
reducing the flm’s carbon footprint. This role is well-established in specifc 
productions, mainly in the United States, but it has not yet become an estab-
lished fgure like that of director, art director, screenwriter, etc. This role needs 
to be institutionalized to guarantee a smooth transition to sustainability policies 
and Green Shooting practices. 

In the specifc case of the Catalan industry, it’s not just that there is a lack of 
institutionalization of this particular role, the problem is that there are not, at 
present, enough professionals capable of taking it on. It is indeed an emerging 
profession and needs to be recognized, made visible, and promoted in terms 
of training and education. The inclusion of this fgure in professional unions 
could also help to promote this role. Again, from the perspective of the higher 
education industries, full training should be ofered for these specifc profles. 

Awards and Prizes for Green Shooting Perspectives 

Currently, the Catalan Cinema has no recognition in the form of awards or 
prizes for productions that have applied a strong Green Shooting policy or 
social minority representation (gender, race, LGBT+, etc.) (Lopera-Mármol 
and Jiménez-Morales 2021, 3). This is particularly signifcant when we con-
sider that the Catalan context depends on public fnance. Catalonia has at least 
25 festivals and screenings of flm and audiovisual creations using diferent 
approaches and genres. None of them take this issue into account. The two 
main festivals, the D’A flm festival and Sitges Festival, have not created such an 
award category, nor does it feature among the categories of the ACC’s Premís 
Gaudí. Nonetheless, it is important to note that there are international festivals, 
such as Suncine Fest, devoted exclusively to Green Shooting practices and con-
tent, though unfortunately their viewer numbers are less signifcant than those 
of other festivals, partly due to the ways in which local government promotes 
these diferent kinds of festivals, but also because theme-focused festivals have 
tended to be less popular than their generalist counterparts. 

Education for Future Professionals, Current Professionals, and 
Audiences (Inclusion in Media Literacy Practices) 

Finally, the Green Shooting initiative encompassed within the Planetary Well-
being framework at Pompeu Fabra University aims to create a solid, expandable 
program about sustainable productions in which undergraduate and graduate 
students come to grasp the importance of this crucial issue and understand how 
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to demand it as an audience by fundraising and raising awareness campaigns 
and how to apply it as future flmmakers, no matter what role they are playing 
in a production. The educational program currently seeks to link the academic 
practice to industrial agents to establish a connection with the real concerns 
of the Catalan industry. For example, the project facilitates a conceptual sci-
entifc, social, and educational dissemination of media sustainability through 
face-to-face workshops aimed at 20 UPF students and ten professionals from 
the media industry. The curriculum includes an introductory explanation of 
Green Political Thinking followed by case studies that detailed planning and 
communication of the sustainability strategy from pre-production topics such 
as logbook of meetings, inclusion, and diversity in the cast and the crew, pro-
duction topics such as strategic waste management, the introduction of an eco-
consultant (who advises production companies at all stages of a flm’s production) 
as a permanent crew member on set, to post-production topics such as promo-
tion. Finally, an exercise invites participants to evaluate their own impact and 
that of their productions and to create a rough action plan for additional feedback. 

Researchers need to identify the best spheres of commitment, in the absence 
of any educational consensus, while documenting the practices and devel-
opments that favor sustainable spaces and practices. Educational research in 
Green Shooting should range from short-term policy and local challenges to 
long-term visions of sustainable societies since, as Ralph and Stubbs point out 
“research and community involvement can produce long-lasting environmen-
tal efects and societal change” (2013, 71). 

Conclusions 

Research shows that Green Shooting in the Catalan flm industry is regarded as 
a subculture community of involved practitioners who are applying its measures 
in a modus operandi that has not yet been systemized. Therefore, the need exists 
to create and support a pedagogy based on sustainable literacy, in which uni-
versities and public institutions should be at the center of its conceptualization 
and research, thus creating a school of thought. The amateur movement in the 
Catalan industry and the emergence of new forms of communication mediated 
through audiovisual tools require the promotion of new training policies and 
the dissemination of a culture of respect for Green Shooting practices that go 
beyond the professional industry. In addition, as we have analyzed throughout 
this chapter, the Catalan audiovisual industry needs to catch up with some of 
the fascinatingly skillful ways that other sectors, industries, and claim-makers 
(large corporations, governments, and public institutions) have managed, 
thanks to enlarged resources, to infuence audiences on sustainability. For 
instance, the Catalan industry could make use of the advantages aforded by 
the digital media landscape or use well-researched and open access guidelines 
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that have been applied successfully in previous media texts around the world 
with similar scales and budgets. 

Sustainability policies in the flm industry need to be tackled as a joint, 
coherent strategy that adopts standardized measurement tools, because while 
some individual institutional measures do help and their continuation is essen-
tial for the foreseeable future, education plays a signifcant role in the shift of 
attitudes and behavior toward a sustainable future in the media industry, as well 
as being an efective microphone for criticizing malpractice. Media plays a huge 
role in highlighting the wrongdoings of other industries, such as those of food 
and fashion as seen in documentaries like Cowspiracy: The Sustainability Secret 
(Kip Andersen and Keegan Kuhn 2014), climate change as seen in series such 
as those of David Attenborough, and socioeconomic issues including flms and 
TV series such as Dear White People (Netfix 2017–21), Get Out ( Jordan Peele 
2017), On the Basis of Sex (Mimi Leder 2018), The Bold Type (Universal Tele-
vision 2017–), and others. So, while we are not saying that these media texts 
should not continue to be produced (quite the opposite), we do need to recog-
nize the material impacts the flm industry plays on our planetary well-being. 
The industry must examine more in-depth its socioeconomic and environmen-
tal impact and rectify its current shortcomings. For this reason, universities and 
flm schools should undertake the transformational changes necessary to embed 
environmental sustainability into all areas (theoretical, research, and practice) 
and into the general policies of the institution in question. Furthermore, edu-
cating and building sustainability awareness for future generations will prove 
crucial for a successful social citizenship strategy, since they will be tomorrow’s 
leaders and advocates of sustainability. The aim of this strategy is to move 
the industry forward, thanks to the emerging talent and the new professionals 
who, little by little, will become incorporated into more established companies, 
teams, and crews. 

In conclusion, if Catalan cinema wants to carry out a comprehensive, 
updated transformation of its sector, it should place sustainable recovery at its 
epicenter and champion the promotion of Green Shooting practices; systematic 
and well-prepared guidelines that are currently available and examples of other 
countries or regions to the media industry can serve as inspirational guidance 
for a very specifc and efective application, awards that acknowledge these 
type of initiatives to funds that incentivize the adoption of green practices, 
and the development of pedagogical tools like the Planetary Wellbeing initia-
tive to train future flmmakers. In addition, the actions of other creative and 
cultural industries that operate in similar ways could help the Catalan media 
sector fnd a way to implement these changes. A responsible cultural ecosystem 
should be fostered, and, above all, new practices elsewhere should be com-
municated and highlighted as an exemplary source of inspiration. By doing 
so, there might be a chance that an efective paradigm shift can be achieved, 
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however, the industry frst requires intelligent, strategic planning, with a solid 
and determined motivational system based on fscal incentives. 

Notes 

1 English Translation: Catalan Film Academy. 
2 English Translation: Catalan Institute of Culture Enterprises. 
3 English Translation: The National Council of Culture and the Arts 
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