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Linear Regression and Reclustering Based Cluster Transfer Candidates for Physical Persons
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Confusion Matrix
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precision recall fl-score support

0 0.97 0.96 0.96 1582

1 0.82 0.83 0.82 310

accuracy 0.94 1892
macro avg 0.89 0.89 0.89 1892
\weighted avg 0.94 0.94 0.94 1892

Precision 94 0/0
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